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Abstract



Analyzing and conclusion in consumer behavior aim to study the
theory or the model of decision making of the theory. And conclude broadly
about the model point of view. The research methodology has been
conducted by the document from the various sources.

The results view in 3 topics. The first : factors or dependent variables
of the process are composed of external and internal factors. The external
factors are composed of 1. culture and subculture 2. social class 3. Reference
group 4. personal influence 5. family 6. business influence or marketing effort
7. situation 8. communication and 9. information source. The internal factors
are composed of 1. demographics 2. motive 3. involvement 4. personality 5.
cognitive 6. reception (perception, attitude and learning) 7. belief 8. demand 9.
emotion 10. experience 11. understanding 12. self-concept 13. memory and
recall 14. information processing and 15. life style. The second : mental
processes are composed of 1. need or problem recognition 2. information
search 3. choices evaluation and choice. The third : the outcome of mental
processes in composed of 1. ownership 2. information and experience 3.
adoptions and resistance 4. diffusion or word of mouth 5. trial and repeat per
chase 6. attitude formaton 7. choice of product, brand, seller, quantity and
frequency 8. satisfaction and dissatisfaction 9. divestment and 10. post -

consumption evaluation
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